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A. SKILL EXERCISES: 

#l Freehand Letteri nq 

Notes cn NowsDaper... 
#2 Freehand Lettering _. 

Finishing Touches... 
#3 Freehand Lettering 

Fat and Fancy... 
#4 Simple Line Drawins 

The Size and Shane of Things... 
#5 Simnle Line Drawing 

Facing Up... 
#6 Simple Line Drawing 

Putting Things Together and ?loving On... 

B. HO!J TO MAKE YOUR OWN LOW COST MEDIA MATERIALS 

Rubber Cement 
Gamboo Tripod Easel 

C. CLIP-ART: 
Feminist Loqo's 
Rural Women in Action 

D. BIBLIOGRAPHY - ------ 

Low-Cost Media Handbooks 
Preparing for the Printer I 
Working With Newsletters 
Working With Visuals and Graohic?8 
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OVERVIEW: 

Although there are several commercial sources now 
available for ready-made letters, you will find that hand-drawn letters can 
look quite professional. They can be easily read, are cheaper, and, with 
practice, are easier to use. The key is simplicity and for this reason, 
lettering on all visuals should be printed. In this exercise, emphasis is 
on making neat, straight letters. 

Note: If you do not use the Roman alphabet, try to adapt this exercise 
following the same ideas. 

I Broad-tipped pen (crayon or felt-tip pen); ink; newspaper. I 

PROCESS: 

1. Be sure that the newspaper sheet you have selected is relatively free 
of large lettering and any photographs, (The classified ad sheet 
frequently is ideal.) Place the newspaper sideways so that the columns 
are horizontal. 

2. The lower-case letters (a, b, c) of the alphabet will be the width of 
one haii‘ of d column, and the upper-case letters (A, B, C) will be the 
width of one column. 

3. Now, with your first sheet of newspaper, begin lettering the upper case 
letters. Decide how wide you want the lines of your letter to be. 
Letters which have straight up and down lines (M, L, T, for example) 
will be easy to make by simply following the lines provided by the 
newspaper type. 

4. 'You will also have to decide the width of the total letter. If your 
letters are approximately 4 cm in height, the width of your letters 
should not exceed these measurements. Before beginning the letter, you 
may want to quickly mark the number of lines of type which the letter 
will include. 

5. Once you have made all the upper case letters, take another sheet of 
newspaper and make all the lower case letters. 
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SUGGESTIONS: 

There is no need to use a ruler in this exercise. If you find that your 
letters are wobbly and uneven, use quick, downward strokes, when possible. 

If the point of your marker is too narrow to cover the width of the line of 
your letter, you may make the outline first and then fill it in. 

When lettering on newspaper, it is imporuthat the letters stand out 
from the print. For this reason, the color of your lettering is extremely 
important. A bright red or orange is ideal. If the only color available 
is black, make big and bold letters! 

YOU HAVE MASTERED THIS SKILL IF: 

1 A. Letters are the same height. 

2. Width of lines in letters is the same. 

3. Bottoms and tops of letters meet column lines of newspaper or ruled 
lines between columns. 

4. Letters are legible from a distance of 3 meters. . 
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OVERVIEW: 

This exercise in freehand lettering will give you additional skills in 
lettering as well as some ideas for individualizing your style. 

MATERIALS: I Broad-tipped pen and ink (or felt-tip pen or crayon); ruler; pencil; paper. I 

PROCESS: 

With your ruler, draw two parallel 
lines across the top of your 
paper. Draw another line between 
these two lines, positioning it 
just below a center point. With 
your writing utensil write the 
word "NUTRITION" using all upper- 
case letters. Write the word 
;;;l;;,this ti'me in lower-case' 

--"nutritton." 

Now go back and add end points 
("serifs") to the printed letters, 
either a dot for lower-case letters, 
or a small square for upper-case . 
letters. 

Beneath these words, write the same 
word again, but this time do not 
use any guidelines. Let your eye 
serve as a guide. Since you no 
logger have any marked guidelines to 
follow, take care that your letter 
lines are straight. Experiment with 
different styles but remember, don't 
overdo it. You may make your letter- 
ing too difficult to read! 





SUGGESTIONS: 

l 

These few lettering additions should be used with caution. They can be 
especially effective in making poster announcements, depending on your 
audience. If you find these small ornamentations are distracting to your 
audience or difficult for them to read, use only the straight, clearly 
defined letters. 

There are many people who have difficulty in writing a straight line on 
unlined paper. If you are among those of us who find our words walking 
uphill or slowly sliding downhill, be patient and don't worry. 
lines if necessary (you can easily erase them) but keep trying! 

Use guide- 

/ 

YOU HAVE MASTERED THIS SKILL IF: 

1. All letters in a word which use the same case (either upper or lower- 
case) are the same height. 

2. All letters in a word are in a straight line, 

3. You can write one word using small dots at both ends of the letters, 
and one word using small squares. 

4. All letters meet evaluation criteria 2 and 4 in Skill Exercise 10. 
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OVERVIEW: 

This exercise provides additional lettering skills and is particularly 
appropriate for lettering large posters and display announcements. 
Contrasting colors are used to set off letters. 

MATER1A:I.S: 

PROCESS: 

I 

Pencil; paper; two colors of permanent ink or 
felt-tip pens or crayons, one black, the other 
orange, red, yellow or green. 

Note: It is important to use permanent ink or felt- 
tip pens so that the colors do not run together. 

1. With your pencil, lightly letter the 
alphabet in upper-case letters. Try 
to avoid using any ruled guidelines. 
Let your eye lead the way. (If you 
are still plagued with wandering 
letters, rule in your guidelines.) 

2. Now go back with your felt-tip pen 
and draw an outline around the inner 
and outer edges of the letter, extend- 
ing it a distance of approximately 6 mm. 
Do not touch the penciled letter at any 
point. Do one letter at a time. After 
you have finished a letter, go back and 
fill it in. If you have totally lost 
the letter by enlarging the line, print 
the letter below and try it again. 

3. When you have finished half the alpha- 
bet and are beginning to feel comfortable 
with this new skill, proceed in the 
following manner: draw an outline of the 
letter in black, erase the penciled 
interior and fill it in with another color 
marker or ink. 

4. As you practice this skill you will notice 
that you can achieve a totally different 
effect by changing the size of your black 
outline. In this example, a smaller point 
pen was used to make the outline. 



5. Once you have completed the alphabet, begin 
again. This time try to draw the outlines 
directly with the black marker. This will 
take some practice, so take advantage of 
any spare moments to practice this skill-- 
try writing your name, friends' names, 
practice writing the titles of the different 
Prototype Lessons. 

6. Finally, try creating a dimensional effect 
with your lettering. This lettering tech- 
nique, which is good for attracting atten- 
tion, should be confined to posters and 
announcements and even then, used sparingly. 
To write the word “NUTRITION” using a fat 
freehand dimensional technique, first write 
the letter "N". Then, starting slightly 
above and behind the last vertical line of 
the "N", draw the top and inner curve of 
the letter "U". Complete the outside curve 
of the "U" and proceed to the "T". Again, 
starting slightly behind but above the 
right upward curve, begin the letter 'IT". 
This skill will take practice and patience. 
As with the other fat freehand technique, 
use different colors to fill in the middle 
of these letters. 



YOU HAVE MASTERED THIS SKILL IF: 

I 
in black and 1. You can print all letters in alphabet with outline 

inner space filled with contrasting color. 

2. Contrasting inner colors do not extend beyond black 

3. Inner spaces of letters remain open. 

4. Letters are legible at a distance of 3 meters. 

outline. 
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OVERVIEW: 

Simple drawing or stick figures to represent people are another means of 
illustrating ideas, 
stick figures: 

There are three major factors to consider in drawing 

* proportions 

* distinguishing features, such as face and dress 

* body movement 

This activity will emphasize body proportions and distinguishing dress or 
ornamentation. Since drawing simple figures requires more skill than draw- 
ing objects, you will want to practice frequently. 

MATERIALS: PENCIL (crayon, pen or felt-tip pen); 
PAPER; COIN. 

PROCESS: 

1. Draw seven circles (using the coinj 
one underneath the other. Lightly 
pencil a broken line at points l-7 
on the coin outlines. 

2. To the side, use the same coin to 
make a circle for the head. Draw 
the rest of the figure in line 
with the proportions given. 
Notice that: 

-the shoulders come at point 2 

-the bend in the elbow at point 3 

-the hands and hips at point 4 

-the knees at point 5 

-and the feet at point 7 

3. Repeat this same process to make 
a female stick figure. Women have 
narrower shoulders and wider hips, 
so you will need to make some 
adjustments. 

1 
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4. Now try drawing a female figure next to the one you have just drawn, 
only this time do not use any coins. Tr,v to judge with your eye the 
correct body proportions. 

5. Once you feel that you can draw 
these figures in the correct 
proportion, work to pick up 
s-need. You may want to elimin- 
ate the middle line extending 
from the head to the hips. You 
also probably will have devel- 
oped your own style for hands. 

6. Now go back and add the finishing touches to make your figures more 
realistic. Finishing touches could include: 

-hair, ears, headcovering. 
-pants and shirt (for males) 
-dress or skirt and blouse (for women) 
-centre lines erased and area filled in with aporopriate colours 
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SUGGESTIONS: 

Make your figures big and bold so that they can be easily seen. 

YOU HAVE MASTERED THIS SKILL IF: 

1. When drawing simple figures without the aid of a coin, all 
body parts are accurately proportioned. 

2. Distinguishing features of dress and hair are added and 
completed drawings are recognizable as male or female. 

3. Drawing is large enough to be easily seen at a distance of 
3,meters. 

4. Simple drawing of a figure is completed in less than 5 minutes. 
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OVERVIEW: 

In this activity you will be working with different types of facial 
expressions to add some realism to simple line figure drawings. Several 
examples are included to give you an idea of the range of possibilities-- 
the rest is up to your imagination! 

MATERIALS: 

PROCESS: 

1 Pencil; paper; colored felt-tip markers. I 

1. At the top of your paper, quickly 
draw a series of ovals or circles. 
Do not worry about being precise; 
work for speed; make your ovals big 
and bold. 

2. Expressions of$the face change with 
the shape of the eyes and the posi- 
tion of the pupils, Draw eyes in 
the circles and make pupils in 
different positions in eyes. 

3. Draw another series of ovals OF 
circles in the next line. Expres- 
sions can also be changed by the 
position of the eyebrows and 
eyelids. Draw eyelids, eyebrows, 
and pupils in the faces in this 
next line. Experiment with trying 
to show different emotions. 
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4. Draw a third line of ovals or circles. 
The mouth is another facial feature 
which gives us an idea of a person's 
feelings. Draw different mouths in 
the faces. When you have completed 
this, go back and add the other 
features. 

5. You have now mastered the basic 
steps in drawing simplified faces. 
You will now want to begin adding 
your own touches. Select a few of the 
faces you have just completed and go 
back and add a few other characteristics-- 
hair, perhaps a hat or some other 
feature which is common or would be 
easily identified by the people you 
work with. Add color now, for hair, 
eyes, mouth, headcovering, other. 
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YOU HAVE MASTERED THIS SKILL IF: 

I 1. Expressions on faces are identifiable. 

2. Expressions for at least three different emotions can be drawn. I 

. 
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OVERVIEW: 

I People seldom stand still and you won't want your drawings of people standing still either! In this exercise you will be putting your people 
into action. (See the Line Drawings Section for other illustrations.) I 

MATERIALS: 

PROCESS: 

I Pencil; paper; colored felt-tip markers. I 

Cutting wheat/Drawing water 

1. Begin first with a curved rectangle 
for the back. 

2. Add an oval for the head. 

3. Next draw the legs, bending 
the line for the knees. Add 
the arms. 

4. Now add finishing touches (feet, 
hands, wheat, knife). 

Pounding food/Caring for child 

1. Draw curved rectangle for body, 
and add oval for head. 

2. Add legs. 

3. Add arms. 

4. Fill in wih objects. 



Sweeping the floor/Hoeing the garden 

Draw: 

1. 

2. 

3. 

4. 

5. 

6. 

Curved rectangle 

Head 

Legs 

Arms 

Add finishing touches. 

Repeat this same drawing up to 
step 3. Change the position of 
the left arm and slant of shoulder 
line. (See figure 5.) Add a hoe. 
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SUGGESTIONS: 

Notice the difference the slant of the shoulder makes. When the movement 
is away from the body, the right shoulder tilts upward. When it is toward 
the body, the left shoulder tilts upward. Now, using colored markers or 
crayons, go back and add finishing touches of hair, clothing, headcovering, 
other. 

YOU HAVE MASTERED THIS SKILL IF: 

1. You are able to draw figures doing at least three different activities. 

2. Completed'figures have finishing touches 'in color of dress, hair, and 
ornamentation. 



Rubber cement is probably the easiest paste to use when preparing 
final copy for the printer. Anyone who has to "cut and paste" 
layouts will find it invaluable, because it doesn't dry or stick 
fast immediately, but gives you time to move the cut-out image around 
for positioning. Another handy characteristic is that you can remove 
any paste around the edges by simply rubbing it off with your finger. 

This simple way of making your own rubber cement from scrap pieces 
of rubber should give you unlimited supplies of the paste without 
any great exoense. 

This is an easv-to-construct bamboo tripod easel that will hold a 
flannelboard or flip-chart or any other large, stiff-backed visual 
aid. It is sturdy, made of low-cost materials, and convenient to 
carry and to use. 
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5 grams of raw rubber (translucent, light brown sheet kind--crepe 
soles from shoes, or some baby bottle nipples may be used) 

250 cc of uncolored gasoline (If not available, see below.) 

1. Put rubber and gasoline in a jar with a screw top. 

2. Let stand about 3 days until rubber is dissolved in gasoline. 

3. If any globs of rubber remain, stir until dissolved. Rubber cement 
should be smooth and milky-colored in appearance. 

4. Store in airtight brown bottle in ventilated cupboard. One idea you 
may want to try is to insert a one-inch paint brush through the metal 
cover of the jar. This will then give you a brush with which you can 
apply the rubber cement. 

Suggestions: ‘If uncolored gasoline is not available, use the following 
process to filter colored gasoline: 

1. Take a cl 
piece of 
gasoline . 

2. Fill the 

small 
ltered 

ean tin can and puncture a hole in the bottom. Place a 
cloth in bottom to keep particles of charcoal out of fi 

rest of the can with small particles of charcoal. 

3. By holding can over a bowl, pail or other container, pour the gasoline 
over the charcoal. 

4. This process may have to be repeated several times to remove all color 
from the gasoline. Charcoal also may have to be changed after 3 to 4 
pourings. 

CAUTION: Gasoline is flammable, Use care when mixing and applying the 
rubber cement. Work with gasoline outdoors only. Do not use 
near fire. KEEP OUT OF THE REACH OF CHILDREN. 



I Three 1.5m. poles Two 8cm. wooden pegs or sticks 
4m. of heavy cord 
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1. Drill a hole through the bamboo near 
one end of each pole. With 20cm. of 
heavy cord, tie the three ends together 
securely, but not so tightly that tri- 
pod legs cannot be opened. 

2. Drill another hole near the centre of 
each pole. Beginning with the first 
oole, slip the heavv cord through the 
hole and tie a knot at one end of the 
cord leaving at least 8cm. hanging free. 

3. Pull the rest of the rope through the 
hole until the knot you have made rests 
firmly against the pole. 

4. Measure off a distance of 60cm. and in- 
sert the rope through the hole in the 
next bamboo pole and make another knot. 

5. Follow this same process with the third 
pole, always allowing a 6Ocm. length of 
rone for the distance between poles. For 
the last length of rope, tie the two ends 
together (remember you have 8cm. hanging 
free), measuring first to be sure the 
length of cord between the two poles will 
be approximately 6gcm. in length when the 
knot is completed. 

6. Set your tripod up now as it will be when 
yciu use it. Decide at whatheight you 
want to place the bottom edge of your vi- 
sual materials and mark this spot on the 
front two poles. (It would be a good idea 
to measure this distance to make sure both 
marks are the same length from the bottom). 
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7. If your rope holes are big enough, 
you ma,y be able to slip the wooden 
pegs through these. If not, drill 
two holes and insert wooden pegs or 
sticks to support flannelboard or 
other display. 

I The length given for the wooden pegs will vary according to the size of the bamboo. You will want at least 7cm. of the peg stick- 
ing out in the front, so cut your pegs with this in mind. 



CLIP-ART is a term used for artwork that is reproduced for the use of 
people who prepare their own publications, and who need illustrations 
in specific areas. We have selected a variety of feminist logo's and 
pictures of rural women in action, and invite you to use these in 
communication materials that you may be thinking of oreparing for 
disL..ibution in your region or organization. 

On the other side of this cover, you will find a list of credits for 
the feminist logos represented in this collection. It is important 
that you give drce credit to any "borrowed" artwork used, and we ask 
that you take note of the citations listed. 

Credit for the illustrations of Rural Women in Action should be 
given to: International !Jomen's Tribune Centre. Artist: Anne S: Valker 

NOTE: If you want to keep this booklet intact, for further use in a 
variety of different publications, we suggest you photo-coDv or trace 
the images rather than cut out the original. Be sure however, that 
your reproduction remains crisp and clear in its lines and solid areas. 
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C!TATEONdiib 
below vou will find the came of the publication in which we found 
each particular women’s symbol or the name of the organization 
that uses the symbol as its logo. These symbols are only a small 
sample of the TWTC collection, hut reflect the variety of ways the 
svmhol can he adapted to reflect different themes. We regret 
that we were unahle to identifv the artists for manv of these sym- 
hols. Should vou wish to IIS~ bnv OF these svmhols ‘in your work, 
we suggest you cite the original publication. 

1. Svmhol for the llnited Nations Decade for Women. Designed hv 
Valerie Pettis. Copvright held hv UN/TSDHA. Symhol can he 
used for nnn-prof it purposes. 

7 _ . Graphic used in Off Our Backs Volume XTT, No. 4, April 1982. -L_-- 
Page 19. 

3. Official logo of Kvinder for Trod fWomen for Peace) of 
Copenhagen, TJenmark. 

4. Graphic used in Tsis Tnternatinnal Bulletin No. 18, 1981. - -e-e--- 
Page 33. 

7. Women’s Worlds Svmhol. Symhol has been used on literature 
for First Tnternational Tnterilisciplinary Congress on Women 
which was held at the IJniversity of Haifa, Israel. December 
78, 1981. 

6. Svmhol of the Women’s Ecology Movement. Used in Women of 
Mav/June/July, 

--- -- 
Europe No. 1 S, 1980. Page 59. -__I 

7. Graphic tlsed in Kvinner No. 3/4, 1980. Page 9. 

8. official logo of The Federation f Organizations for 
Professional Women (FOPW), an oranization hased in 
Washington, D.C. 

9. Official logo of Women’s Equity ction League (WEAL), an 
organization based in Washington, D.C. 

10. Graphic hv Matagne, one of the graphic artists of Women of -- 
Europe. Women of Europe No. 7, lnuary/February, 1979. 
Front page. - - 

11. Graphic found originallv in Porte Ouverte and used in Women 
of Euroz No. 

--- 
- 15, May/June/July, 1980. page 59. 

17. Graphic found originally in Liberation News Service and used 
in Tsis Boletin Jnternacional, dlclei;ifire,979. Page 9. -- 

1.1. Graphic used in Tsis Tnternational Bulletin No. 13, 1979. -- -- -_I_ 
Page Xii. 

14. Graphic used in Tsis International Bulletin No. 10, winter, 
1978-79. Page 47 

--I 

15. Graphic used in Tsis Tnternational Bulletin No. 16, 1980. - --- -A 
Page 24. 
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These illustrations 'are a selection of the art-work that has appeared 
in IhxTribune, La Tribuna, and some IMTC resource kits over the past 
years, and they are reproduced here for your use in publications that 
you are working on. You can either clip them out and paste them on 
direct, or trace/photo-copv them, therefore keeping the original book 
intact. Be sure to check that the reproduction is crisp and clear 
however. 

CREDITS 

As with the Feminist Logo's in Fart A of this Clip-Art Book, you should 
alwavs credit your source of borrowed material. We suggest the following 
credit line: 

Reproduced by permission of the International Women's Tribune Centre. 
Artist: Anne S. Walker. 
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This list of books and manuals has been selected from the great 
variety and number of books that are available under the general 
heading of MEDIA HANDBOOKS. We believe you will find this list to 
be of assistan your media production efforts, and urge you to 
send off for one or two in the oarticular area in which you may need 
extra help. Ideally, you may find some of them in your local librarv, 
or at a university library, which then saves you the cost of pur- 
chasing. 
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“HOW-TO-DO-IT” MEDIA: 

LOW COST MEDIA HANDBOOKS 

The practical manuals below give an overview of the 
communication process as well as educational concerns 
including easy to follow examples and directions for 
producing a variety of low-cost media. 

Emory University. School of Medicine. Regional 
Training Center for Family Planning. 
Low-cost Audio-visuals. ==Y 
T8w Available- tram: 

Atlanta, Georgia, n. . 
Regional Training Center 

for Family Planning, 100 Edgewood Avenue, N.E., 
Atlanta, Georgia 30303 USA, 

A workbook for health professionals and 
others developing their own educational 
materials. 

Pett, Dennis W. compiler and editor. Audio-visual 
Communication Handbook. BloomingTon, Indiana, 
A-V Center, Indiana Universit 
by World Neighbors and availa ii ie 

n.d. Republished 
from them: 

5116 North Portland Avenue, Oklahoma City, Oklahoma 
73112 USA. 

Manual for fieldworkers/communicators which 
step-by-step teaches the basics of printing, 
layout, graphics, poster making, flipchart 
construction, and other low-cost a-v methods. 

Vella, Jane K. Visual Aids for Non-formal Education. 
Amherst, Massachusetts, i;n;gr for International 
Education, 1979. 43p. Available from: 
Center for International Educition, University of 
Massachusetts, Hills South, Amherst, Masszdrlusetts 
01003 USA. 

A field guide to the production and use :of 
inexpensive visual aids in non-formal education. 
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‘HOW-TO-DO-IT” MEDIA: 

PREPARING FOR THE PRINTER 

The manuals listed below deal with the basic mechanics 
of print processes including camera ready pasteups and 
actual typesetting. 

Graham, Walter B. zimplified Techniques for Preparing 
Camera-Ready Pasteup. Wilmington Massachusetts 
Compugraphic Corp., 1977. 
from: 

59p. $2.95. Available 
Compugraphic Corp., 80 Industrial Way, 

Wilmington, Massachusetts 01887 USA. 

A systematic, step-by-step approach to paste- 
up which is clearly described and photogra- 
phically illustrated. 

Gross, Edmund. How to Do Your Own Pasteup for Printin 
Los Angeles, Center for Communications-Mxia, 
sop. $7.75. 

c7iTF 
Available from: Center for Communica- 

tion Media, 1962 S. Shenandoah, Los Angeles, 
California 90034 USA. 

Well-illustrated guide to doing paste-up 
artwork for “camera-ready” copy for the printer. 

Kleper, Michael. Everything You Always Wanted to Know 
About In-Plant Phototypesetting in Less 
Hour. vn, Massachusetts, I; 

than One 

Corp., 1977. 57~. Free. Availabl~m~~~~~ 
Compugraphic Corp., 80 Industrial Way, Wilmington, 
Massachusetts 01887 USA. 

An illustrated booklet explaining the current 
state and possibilities for use of in-plant 
phototypesetting. 

Payne, Reginald. Appropriate Technology for Low Cost 
London, Overseas 

Cost unknown. 
Develo ment Administration, 

1 Availa le from: Overseas 
Developmen; Administration Eland House, Stag Place, 
London, SWl, England, Unitkd Kingdom. 

Produced by a low cost printing method itself, 
this book gives advice on setting copy by type- 
writers; varitypers and composing machines; 
mimeographs (duplicators); using pictures; 
layouts; varieties of stencils; and setting up 
reprographic units. 
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Rehe, Rolf F. Typography: 
Carmel, Indiana, D - 

How to Make it Most Legible. 
R h International, 

1981, 80~. $8.00.es~t~il~~~e”rErom: Design 
Research International, P.O. Box 27, Carmel, 
Indiana 46032 USA. 

This book analyses the many factors which 
influence how people read a printed page and 
gives guidelines, 
ulate readability. 

based on research, to stim- 

Zeitlyn, Jonathan. Print: How You Can Do It Yourself. 
London, Inter-Action Imprint, 1980 94p. $4.50. 
Available from: Inter-Action Imprint, 15 Wilkin 
Street, London NW5 3NG England, United Kingdom. 

A clear simple handbook on how to use differ- 
ent types of print including silkscreen, 
letterpress, 
caters, 

offset litho, photocopies, dupli- 
typing and lettering. 

‘HOW-TO-DO-IT’ MEDIA: 

WORKING WITH .NEWSLETTERS 

This section lists manuals dealing specifically with 
the production of newsletters and leaflets including 
writing, scheduling, selecting, designing, etc. 

Brigham, Nancy. How to Do Leaflets, Newsletters and 

~;en~~;;i”’ ::::::b::?::::y :;::::’ 
10 West Street, Boston, 

Massachusetts OZill USA. 

A well-illustrated manual covering style, 
layout, paste-up, editing and scheduling 
for leaflets and newsletters. 

Chavez, Damiana. Newsletter Self-Help Improvement Kit. 
Los Angeles, 
1981. 

Center for Communications Ministry, 
Approximately 200~. $40.013 USA, $45 Canada, 

$50.00 elsewhere. Available from: Center for 
Communications Ministry 1962 S. Shenandoah, Los 
Angeles, California 90034 USA. 

Eight sections of checklists, articles and 
advice covering the idea of a newsletter; 
editor and staff; content and writing; design, 
typography and photography; printing and 
distribution; surveys and evaluation; and 
resources. 



* 
Giftwrap Your Newsletter. Los An eles, 

f 
Center for 

Communications Media, n-d. 1.75. Available from: 
Center for Communication Media, 1962 S. Shenandoah, 
Los Angeles, California 90034 USA. 

A very basic and brief guide to improving 
mimeo or offset bulletins and newsletters. 

Jarmul, David. Plain Talk: Clear Communication for 
International Development. 

s 1981 
Mt. Ranier, Maryland, 

. 76~. $4.95. Available from: VITA. 
1815 N. Lynn Street, 
22209 USA. 

Suite 200, Arlington, Virginia 

Guidelines for clear communication are pre- 
sented in sections covering: 
writing, 

testing your 
readability formulas; graphic commu- 

nications, development jargon and resources. 

‘HOW-TO-DO-IT’ MEDIA: 

WORKING WITH VISUALS AND GRAPHICS 

In the manuals listed below there are both actual draw- 
ings or clipart you can use and discussions of the best 
way to use visual images in development work. 

Cook, Bruce L. Understanding Pictures in P 
Guinea. Elgin, Illinois, David C C 
f981.113~. $6.75. Available from: David C. 
Cook Foundition, 850 N. Grove Avenue, Elgin, 
Illinois 60120 USA. 

A more practically oriented review of the 
author’s dissertation research on the kinds 
of pictures which communicate most effectively 
to people who can’t read. 

Cook, Bruce L. Usin Pictures in Literacy Work: 4 

~i98!lgi~~O~” $2 06 ~x~~i~g %~ilable 
inois 

from: Davjd C. Cook Foundation, 850 N.‘Grove 
Avenue, Elgin, Illinois 60120 USA. 

An extensive bibliography on all types of 
picture use in development work. 

D5 



D6 

Fuglesang, Andreas. Doing-Thin 
Experience in Communlcatin 
Uppsala, Sweden, Dag Hammarsk$)old 
108~. $6.76 US. Available from: 
Foundation, Ovre Slottsgatan 2, S-752 20, Uppsala, 
Sweden. 

A personal report on a workshop organized in 
Papua New Guinea which is particularly con- 
cerned with the communicative aspects of the 
process of distributing appropriate technology. 

Here’s Your Handy-Dandy “Cartoon-it” Kit. Hope Hull ) 
Alabama, Link Educational Laboratokies, 1982 
lop. folder with loose sheets. $2.50. Available 
from: Link Educational Laboratories, P.O. Box 25, 
Hope Hull, Alabama 36043 USA. 

This company produces many other kits, all 
for $2.50 each. Among them are: Basic 

Stick Figure Kit 
-- 

mbols, Charts,*:%&%? 

Leonard, Ann. “Sin Palabras (Without Words)“, Cycle 
Communications, 1979. 12p. Free. Availa6le-Trom: 
-Department, Population Reference 
Bureau, 1337 Connecticut Avenue, N.W., Washington 
D.C. 20036 USA. 

An excellent discussion, illustrated, of the 
development of printed materials in Mexico 
for people who do not read. 

McBean, George; Kaggwa, N. and Bugembe, J. Illustrations 
for Develo ment. Nairobi, Afrolit Society, 1980 
z&Papers No. 6) $3.50. Available ’ 

: Afrollt Society, P.O. Box 72511, Nairobi, 
Kenya. 

A manual of illustrating materials for develop- 
ment including learning to draw objects and 
figures, pretesting drawing, layout and repro- 
duction, and meeting the deadline. 

“Visual Issue”, Broadsheet, December 1982. $1.80 per 
issue plus postage,-$22.00 per year. Available 
from: Broadsheet, P.O. Box 5799, Wellesley Street, 
Auckland, New Zealand. 
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Walker, David A. Understanding Pictures: 
Design of Appropriate Visual Materials 
in Developing Countries. Amherst Massachusetts, 
Center for International Educatio; 1979. 
$6.50. 

380~. 
Available from: Center foi International 

Education, Hills South, University of Massachusetts, 
Amherst, Massachusetts 01003 USA. 

A study of the concept of ‘:visual literacy” 
useful for anyone working in this field in 
development work. 

“Women* s Scrapbookt’ 
+=Fh 

Press Features. Boston, 
Community Service, n. 
$35.00. Available f roi: 

large 17”Xt’ pages. 

Urban Planning Aid, 2 
Community Press Services, 

Park Square, Room 305, Boston 
Massachusetts 02116 USA. 

A clip-art loose leaf collection in black and 
white for use in newsletters or leaflets. 

World Neighbors. Visual Aids Tracing Manual. Oklahoma 
City, Oklahoma, n.d. 2op. $2.00. Available from: 
World Neighbors, 5116 N. Portland Avenue, Oklahoma 
City, Oklahoma 73112 USA. 

Ideas and step-by-step instructions for the 
making of hand-drawn filmstrips, posters, 
and flipcharts from inexpensive materials. 



The International Women's Tribune Centre produces a variety of 
materials related to issues and activities of women in developing 
countries. To order any of the publications listed below, fill 
out the order form and return it to IWTC. 

--- ORDERING INFORMATION 
Caribbean Resource Kit 

Wanen in Caribbean contact: WAND, u.W.1. 
The Pine, St. Michael 
Barbados, W.I. 

Cost to others ordering fron IWTC... . . . . . . . . . . . ...3-ring binder: 

Developing Strategies for the Future.................paperback: 

Funding Issues for Wanen's Projects................................ 

Ideas on Proposal Writing and Financial/Technical Assist........... 

Information Kit fcr Women in Africa 
Manuel d'Information pour la Femne en Afrique 

FREE to wanen in Africa fra: ECA/ATRCU 
p-0: Box 3001 
Addis Ababa, Ethiopia 

Cost to others ordering fran IWTC. . . . . . . . . . . . . . ...3-ring binder: 
paperback: 

Information to Share (also available in Spanish)................... 

Mid-Decade Directory................................ 5 booklets: 

Movilizando la Mujer 
FREE to Latin America 
Cost to others ordering from IWTC................ paperback: 

The Tribune, Newsletters #l-10. Set 1 
The Tribune, Newsletters 11-17. Set 2 
La Tribuna, Numeros 41-10, Volumen 1 
La Tribuna. Numeros 11-17, Volumen 2 

FREE to developing countries 
Cost to others ordering from IWTC................ Set of two: 

UN Resolutions Referring to Women (also available in Spanish and 
French) Economic and Social Council 1982; General Assembly 1981 

Womn's Centres Worldwide (also available in Spanish!.............. 

Hanen's International Media Network, June 1982: Network Contacts 

OTHER 

Annual subscription to The Tribune. 
FREE to developing countries 

. . . . . . . . . . . . . . . . . . . . . ..*........ 

Slide/Tape Sets 
The Issue is Women.............................................. 
Women of the World Meet Together............................... 

. 

$8.00 

54.00 

FREE 

FREE 

58.00 
$6.00 

FREE 

s5.00 

$8.00 

88.00 

$1.00 
each 

FREE 

FREE 

$5.00 

s50.00 
$30.00 

ORDER FORM 
TOTAL 

Your name 
Address 

Send form to: 
International Women's Tribune Centre 
305 East 46th Street 
New York, NY 10017 



This issue of The Tribune will appear very different in format to the 
usual newsletter produced by thp International Women's Tribune Centre, 
and we hope vou will find it a useful effort on our Part. We are 
calling it our Fourth Quarter Mailing. utilizing funds set aside for 
that ourpose to send this basic kit of graphics materials to all of 
the approximately 11,000 on our master mailing list (English and 
Spanish). 

We have not attempted anything on this scale before, usually limiting 
ourselves to the quarterly newsletter for ever,yone, and specialized 
resource kits, information packages, booklets, slide-tape sets and any 
other type of production undertaken by IWTC only going to specific 
regions or networks. in collaboration with that region or on request. 

Increasingly, we have felt that much of what is produced by IWTC never 
reaches the whole constituency of women and women's groups worldwide 
with whom we are in contact. For man,v of you, The Tribune - Women and 
Development Quarterly, is the only publication you receive regularlv 
from us, unless you live in one of the regions with whom we have colla- 
borated in producing a regional resource kit for women (Africa, Asia 
and the Pacific, the Caribbean). 

Therefore. as part of an effort to assist and support local, national 
and regional women's efforts to produce their own informational mater- 
ials. we are sending you this Beginner's Kit of Graphics, as an ex- 
periment more than anything, to see whether you find kits of this sort 
to be of use in your work. If the response proves to be positive more 
than negative, we will consider sending a kit of materials in the last 
quarter of each year as a sort of end-of-year surprise oackage. There 
are a variety of subject areas that lend themselves to the kit format, 
including Fund-raising Issues, Proposal-Writing for Women's Projects, 
How-To-Do-A-Newsletter, etc. 

Please take a moment to let us know your reaction to this kit, as we 
depend very heavily on your thoughts and ideas. We wish you the very 
best of luck in your graphics efforts, and would love to see some of 
the finished products! 

IWTC PERSONNEL 

Anne S. Walker Executive Director 
Vicki J. Semler Programne Director 
Joanne Sandler Financial Coordinator 
Vicky Mejia Latin America Coordinator 
Martita Midence Resource Coordinator 
Patricia McLaughlin Project Assistant 
Pilan Petigura Office Manager 
Lori Ayre Library Assistant 
Vanessa Davis Office Assistant 
Patricia Gomez Latin America Assistant 

CREDITS i 

You are welcome to use any of the material or 
graphics in this graphics kit. Please credit 
the International Wanen's Tribune Centre (Anne 
5. Walker is the artist). We would appreciate 
receiving copies of the material for our 
records. 

EDITORIAL STAFF 

The Tribune is a collective undertaking of all 
members of the IWTC staff, with resoonsibility 
for coordination of research, development and 
editing rotating among the group. Resoonsi- 
bilities for this issue were as follows: 

Anne S. Walker 
Vicki J. Semler 
Mar;ita Hidence 
Susan Trapp 

Co-Editor. Design E Graphics 
Co-Editor 
Bibliography 
Paste-up and Graohics for 
Feminist Logos. 

IWTC ADDRESS 

International Women's Tribune Centre 
305 East 46th Street, 6th Floor 
New York, New York 10017. USA. 
Telephone: (212) 421-5633 
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The skill exercises on pages A-l through A-24 and B-l 
through B-4 of Women & Graphics: A Beginner's Kit were 
taken from: 

Working with Villagers: Media Resource Book 

Jointly developed by: 

The American Home The East-West 
Economics Association & Communications Institute 

Produced and distributed by: 

AHEA International Family Planning Project 
2010 Massachusetts Avenue, NW 
Washington, D.C. 20036 USA 

1977 

Media specialist for Working with Villagers project: -- 
Vicki J. Semler - 

Graohic artist for the sections used in this kit: 
Anne S. !Jalker 

Simple line drawing techniques (A-13 through A-24) 
and the low-cost media materials section (B-l throuqh 
B-4) were orioinallv adapted from: 

Audio-Visual Communications Handbook, edited bv Dennis 
W. Pett, Indiana University, Bloominqton, IN 47401. 
Published b,y World Neighbors, Oklahoma City, 
OK 73112, USA. (see page D-2 for full citation). 

WOMEN AND GRAPHICS: A Beginner's Kit is a publication of 
International Women's Tribune Centre, Inc. January 1983. 


